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CHAPIER I
THE PROBLEM AIID ITS SCOPE

77" %he main purpose of this study was o compare
" praferences of radic and television progrems and
ﬁéterminé as far as possible the effect of one
"upon the other with emphasis on efforts to measure

. the effects of tolevision on preferences of radio
programs. This involved two minor problems:. 1,
to deternine and show trends in the relative
preforences of the types of radio and television
prograns by those who have raguiar access to both
radio and televisions 2. to f£ind out whether
selectivity of televigion programs through time is
at, vork.

Heed for the Study
 Television is a new medium of communication.
Its impact on our daily lifc is unpredictable, It
is still to be seen what effects it would have on
the radio listenors when they buy a teluvision set
or have regular access to it,

For this reason it is appavent that there is a

need for study to compare the audience rezctions to



various types of radic and television programs, for
all commmication medis are edueative forces whosge
functions and influence arc of vital interest to

o democratic society, ond, therefore, must be made
an agjeét of seientific studios.

Delimitation:
This problem was limited to the comparison of

the fregquency of the selectiong of radio and tele=
vision programs. The comparison was made asccording
to the typeg of radio and telovision prograns, Tkn
major types oOf programs were sclected for this
PUTPOGA,

No attempt was made to measure changes in radio
listening habits in torms of time spont. Only those
ahanges in'th@ preference of radio programs vwhich
wore considered to have teken place as & result of
regular access to telovision programs were given
consideration in this study. - -

No persons who 4id not have regular access to
radio prograns either at houe 9§ outside hone were
eonsi&ér@ﬂt, But those persons who had access to
radio but not to television prograns were included,
so that their preference of radio progromg might
have provided a basis for comparison,



This problem wvas further limited to a study of
audience reactions to the programs on both media
by the seclected groups in Omaha, These groups
were chosen for several zeasonsaz They included
church groups, women's orgenizations, schools and
business groups. One of the main reasons was that
they would represent the middle ¢lass which consti-
tubtes a major consumer c¢lass of radio and television
programs.,

Those persons under age of 15 were not included
in this study becduse it was considored that they
would mot be eble to £111 out tho questionnaire
satisfactorily.

The term television group, a8 used in this
study, refers not only to those persons who own a
ﬁelmriaicn set bhut also ‘i;haa;a persons who have regue
lar access to television, Their ownership op access
may be o weeck old or a year old,

The term nonstelevigion group was used in thig

study to define those persons who have no regular

1. Infra, pps 89



access to television programg but have regular
access to radio programs.



CHAPTER II
PREVIOUS RESEARCH
aagarﬁusglin;lgsi-ma&e a study €to measure
reactions to tolevision programs by 1500 persons
of various ages, a&xﬁa, educational levels, and
aacupatianalltypea§ A seale was constructed in
such a way as to give comparable quantitative results,
By this scale, the arithmetic means of both (1) one
personts ratings of several types of television
progrons (PTQ) and (?ﬁ'many persons? ratings of one
type of television program (Pr7g) were measured.,

Data were obtained throupgh employed former graduvates
as members of groups, and teachers from areas rep-
resented by New Yorlk, Pennsylvania, Florida, Illinois,
Texas, Washington, and Californis. O0f 1500 persons
who filled the seale 512 or 341 percent had n§
aceess ond 988 or 65,8 p@r&en%ihéﬁ,regular-acaesa to
television programs. Those who had no acesss were
asked what they would have liked to viGW‘if they

haﬂ haa %ime and épgarﬁuniﬁy@ Inﬁiéatiﬁg largé

2e Emnry'S, Bogar&ug, A Televiﬁian Saale and Teieu
vision Index," Americen Soci teal Review
XVII (April, 19;



potential interest in televisgion, this no access
group showed a relatively high PIQ.

~Those who had regular accoss wore divided
into five groups according to the length of rogular
access o telovision programse PI9s or the arithmee
tic meany of ono personts ratings of soveral types
of Yelevigion programs for these five groupa
remained somevhat uniforu over inerease in years
of regular accops.

The first group (Number 248 or 29.1 percent)
wﬁich(haﬁ'ﬁegulax accoss legs than one year showed
_ 1,984 PTQs the socond group (Number 257 or 26,0 per-
eent) which had regular access one to two years
showed 2,064 PTQ:; tho third group {(Fumber 165 or
17:1 percent) which had two to three years of regu-
lar access indicatod 1,864 PTQs the fourth group
(Runber 101 or 10.2 porcent) which had rppgular access
. three years and over showed 2,14F PIQ; and the fifth
group (Number 213 or 21.5 percent) which failed to
give information showed 1,964 PTQ.

Bogardug analyzed this as indiecative of the
fact that novelty eppeal of television programg was
not dying out as QQW‘ptagrams were being added.

PrQ or the arithmetic means of many personsf



watiﬁga of onhe type of telovision program indicoted
‘that football, news recls, plays {(serilous), come=
' 8ies, educational programs, and news reports ranked
highost on the Tist in order of mention.

The PIQ by gezes, ages, sducational levels ond
ocoupationdl types showed the differonces in
réactions to television progrous, Since thils phase
of the Bogardud study 1s not &iraétiy'?éiaﬁe& to
the problem of thisz thesig, no further explanation
© will be made here,.



CHPATER IIT
METHOD OF APPROACH

In ordér to approach this problem the survey
nathod was used and the questionnaire technique was
employed. Quesbtiomnaires were comstructed in such
a way 45 to enable people to £111 them out within
a aau§1e-ﬂf minutes, Both the yes~or-no type and
the checkting type of questions wore asked as to the
tolevision ownership or regular access to television
programs, the length of ownership or regular access,
the favourite radio and/or telovision programs, and
the general attributes such as chronological age,
sex, occunation, edu¢ntion, ond Income.

At an early stage of this project, the uss of
rapdom sampling wms contenplated, Also mailing and
telephone calls were considered és part af 8 sanmple
collecting technigue,

It wos decided leter, however, that the use of
selected groups would be a better way of gathering
data., The ndvantages of none-random selection over
random selection in connection with this study weres
1;. This ﬁtudy'@as aéncaineé'with televigion and
radio pragramé,ythe major consvmer group of which



are mi&ﬁla»ﬁiagﬁ'ﬁéepiéig It is of the lowor- and
middle~income groups that television's andience is
chiofly composed, Y"'Today the lower and middle
incoriy grouns, whiﬁh make up 83 percent of Video-
town's population own 82 percent of felevision

sets o« About one out of eight poor and middle
clags femilies now has a set while one out of 12 of
lower class homes are set awners,fﬂk' Focusing ate
tention on this group, therefore, seemed reasonable
2. Vhen questionnaires are mailed, people in the
lower economic brackets are less likely to return
their questiomnaires than those in the higher income
brackets, This operation of selective foctors on
the questionnaires actually veturned may result in
an oxtremely biassed sumple, even though the original
mailing list af~prmsgedt&vm-?éﬁpﬁnﬁ@nﬁ@ ney be a

5
calls may exclude those persons who do nobt own a
telephoney and %, It is rather difficult to obtain

accurate information from wmany persons of various

repregentobive sanples” 3. Reliance upon telephone

3. Supra, e 3
L. ”?ideacawn One Year Later," (New York: Newelle

Emmett Ccmpany) ps 12, quoted in C. A. Siepmann,
Radio,. ’A nd_Socioty, 1952, pa. 337,

Fe
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agosy sexes, ecducational levols,; and occupationsl
typos solely by the questionnalire. It is necessary
to do interviewing extensively if complete and accuw
rate data are to be seeured, Since the interviewing
technique was not e@played in this study, tho so-
lection of middle~clags groups which have enough
intelligence to give fairly accurate information-
was thought to be proper with respect to this study.

For these reasons, both technicel and practieal,
a final decision was made to use selected pgroups
guch as church groups, wonmen's organizations, business

J ,

groups and schools, 4lso the associates of the
menbers of these groups were asked to £i1l1 out the
questionnaire.

The list of tho selested organizations or
groups included:®

Dundee Presbyterian Churech

First Christ Church

First Congregational Church

Kountze Momorial Lutheran Church

Trinity Baptist Churceh

Omoha University

Cragighton University

Benszon High School

South High School

Browm Park Public Sehool
Kellom Public School

T 'iﬁ‘ﬁ‘!til S . o

Ba 'Théy‘aée all located in Omaha, Nebraska,



-8t, Bridges Parochial School

Omaha Woments Club

Urban League

Swift Company

Onar Bakery

Emmanel Desconess Home

Live Stock National Bank

United States National Bank

ROIL Radio Station

_ o AY _ :

A total of 1330 questionnaires were distributed,
of which 243 were not returned., Of the total rew
ceived which were 1087, 29 were not £illed out coms'
pletely, thus leaving 1058 cases for tabulation and
analysis.

The comnosition of thede 1058 cases according
to ages, sexes, sducational iavalﬁi and occupational
types was glven iﬂ TABLE I on the following page.

I+ will be secen from the table that the edu-
cational level of tho gamnle was above average with
61 percent having had college education. With
61.53 percent under the age of 30, tho age lovel of
the sample was rather low,; which fact might be row-
flected in the final results of this study. As for
naeupaéienal charactoristics of the sample population,
it will be scon that tho manageriale-executive-pros
fessional group (18,70 percent}), the secretarial or
clerical group (17.10 percent), housewives 613,13

pereent)g and students (47.00 percent including
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TABLE I

AGEy SEX, EDUCATIONAL LEVELy AND OCCUPATIONAL
TYPE DISTRIBUZION OF TOR.

AL, SAMFLES

- Eumberhfparcentagekin hracket?ﬁh
Category .
_ TV graup NonTV gr&up- Total -
S SN Skl e o Ao
dze B
i tﬁ? Q ' h‘?ﬁ 3.61 53' 61&
ERE 188 | 336 522,35%2 |
51 and over : 82 171 {16,1? :
Wotal W 3L 1058
Male 26 99 459 (40,00)
.Fﬁmalah 421 212 633 f60.00)
TotaL | TH7 L1058
Gw%? ﬁnﬁ hool |2 11 Y32 (39,00}
sehoo ¢ 1 (39,00)
Gsilage ‘hzg 19 646 (61,00)
None 13 10 Oé.l?
Hougewife i0 35 %33 13.13)
Student* 319 29 h?,
Bkilled Worker 59 g
Tnskilled © 22 ‘ 30 (0 8%)
Secretarial _ _
or ¢elerical 110 71 181 (17.10)
Managerial 19 g 26 (02,%0)
Exeocutive 20 28 (02,60)
?rafessianai 83 62 1&5 (13.70)
R L TO5E

* xnelu&ing part»tim& aﬁudent*
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;
parﬁétim&-sﬁﬁ&anﬁa? were prodominant,. These facts
might be also refiected in tﬁa(@esaxts of %hiﬁf@tu&é;
‘The procedure in the approach to the solution of
tho prodlem in this study was an ex post facto oxe
perimontal designe. Its approach involves the dgw
seription of the present situation as an effect of
gome previously acting causal factors. It attempts
to "trace back over an intervel of time to some
assuned caugal conmplex of factors which began ope~

6

rating at an earlicer date.m™  The contral feature

of the experimental method in socioclogical research
13 control of measurement rather than the physical
monipulation of objects., Making observations of
human relations under conditlons of control is the
concept @f'axyeriméatal design in sociological roe
seareh, Chapin saids:

Control of social conditions is obtained
not by manipulating people or by exerting any
physical force on persons. The control is
obtained by gelecting for observation two
groups of like individuals, for oxample, In
dividuals of the sane incone bracket, the
same occupational ¢lags, the same chrono-
logical agey the some sgze of fanily, the some
intelligence quotient, ete. (by matching on
these attributes). Then one group, c¢alled the
expeorimental group, is given treatment, or

6, ¥, 8. Chapin, Exr
" Research, 19%7




"

recoives sone ﬁﬁﬁial progr or is sudbjected
to some assumed and nnaentrailaa natural fbrca
ses 10 the envirenment. while tha othar oro
colied theSocial program,; or is subjected ?ea »
nent’ " pr@g‘ﬁwﬁ.nd mﬁﬂn@rﬁii@a ﬁ&tﬁr& ft)&?ﬁ@r

W W

measurenents on a sociamatrig saala are then
made on each group at somgbsginning date (bo-
fore) and again at the termination of a period
-of nmonthsor years (after), Finally, comparaw
tive changes in thoe mﬁan reasurcments at each
date ars noted.?

In order to discover the peal relationship
between a magnet apd iron, 1t is necassary to use

fpure" iron end not iron ore that is comnlicated by
the presence of other moterials and metals, vhieh it
would be if'”rapresemtaﬁiveﬂlaf the wfigina&-&ne.
"Homegeneity, not ropresentativeness, is ggglesw
‘sential conditions tu the discovery by a single ex~
perinent of a real rmiatiansh?n between two faetars*“s
To find out any‘gggg,relationship between factors A
and B, variable faectors €, D, E, ete. must be made
congtant iﬁflu@nﬁaé botwoon and experimental group
and a control group. Thus the single A-B relations
ship can be observed in relative isolation vhen the
situetion of disturbing influencasof C, D; E, stec.
upon the %aiatiansh&n is ¢nntrailaﬁﬂ -

i

"f* MQ‘*; D 29
8+ Ibids, p. 103.
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As to the doubt upon the pesultes when non«random
samples oro chosen fron a hoterogencous universe,
and a linited one at that, Chapin seldd

+se DO genoralization could be ma&e
from any ..: experimentel studies

with yrespeot o the definite g?ﬁupﬁ a@tualm

1y studied. Wo repeatedly stated that the

results were limited to the closed system of
- each particular experiment, ond thet only
replication of the egperiment which yislded
corroboratory results would supply any
reliabis basls for generaliaaﬁisﬁ to a unie
verso.9
It muzt be clear that the Lindings of this study
wore confined to the selectod grouns used, and,
therefore, only the repetition of a similar study
by enlarging the units of sanmples wonld wvalidete
the reliability of the results as & generalization
-to a uvniverse.
The procedure of this experimentel method, as
"applied to thig study, was as followss |

The original sample of 1058 wns divided into
two groups. The first group hod yrepulay access o
tolevision progroms. This was called the expori-
nental or tolevision groun. The gocond groun donw
sisted of those who did not have regular sceoss to
tolevision programs, This was called the control

9. Ibide, pp. 179-80.
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group or non~television group. Next, the two groups
were @aira& by equating age, sex, edueation and ocw~
ewpotion, Enforeing these Four controls oliminated
6h6 individusls, so that the final oxmerimental

group consigsted of 206 males and fomales, and the
control groun consisted also of 206 males and females.
Chart 1 below illustrates the process.

CUART 1. FLOW CHART OF PROCESS
OF ELIMINATION

Original group Four control
of 105t sanples
¥ 5 206
v gronp ~

| TV 206
77 .

,,/47\7\,_” Pairing on
12 34| four control

factors

Non-TV group

| RonwTV " le Age

Eg Education

« DOccupation
"Jahn considers one hundred eéases in oach

group, that is, two hundred in all, to be the

lower 1imit for sufficiently accurato statistical
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estimates," 0

There are two methods of matehing. Omeo is the
mothod of identical individual matehings the other
ig the method of watching by subecategories. The
first method requires that for each individual in
the expsrimental group there be another in the
control group alike in respect to score on every
one of the matching fastors. This method regults
in very great loss because of inabllity ¢o satisfy
such a precise matéhiﬂg'requirement*ll

Tho method of matehing by sub-categories,
however, has the great advantoge of avoiding serious
losses dus to matching, It requires the elimination
only of ¢ases fron one group which are entirely out~
side the gategowiaa of the othar graﬁp¢

. .- A
— - - T

i‘ g In this studv, Lﬁleldl}&l matching was used.

Q ;
The Fgubclasses of factors used were.f‘ . three age

aliand.

10, Juliag A, John, "A Control Group Exparim&at on
the Effect of W; As P Work BRelief as Comnared
to Direct Relief upon the Personal-Sccisl Morale
and Adjustnment of Clients in 8%, Paul, 1932

(ﬂa A, Thesis, University of Einnascta, 1 o2},

41, quoted in E, Greenwood, Experime
{New Yorks Ring's éwﬁan ?resq, 39#53,

11, Chapin, Ong Cit.s Da 1?2;
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groups, that is, 15-30, 31-51; and 51 and overs

2« two géx groupsy 3« fTive educational leévels,
that 1s, grade school, hiph school, IQQ'vear college,
3+l year collego, and graduate and above; and L,
nine occuvational alassesg that is, none, atuﬁent,
hovsewlfe, unsleilled worker, skilled worker, cler-
ical or secretarial, managerial, executive, and pro-
fossional, N o

When two pergaps, one from each group {control
and experimental), could not be found in a category,
that category was dropped. ,

An income factor was not ugsed in this study as

a control factor b@eauve many peopla, for some reason,
failed to state their yearly incones. Also some of
them were students or hovsewives who worked parte
time or full time, or had no income gm&ey thelr own
n&magg Since tncﬁée lsvels and aeaupa%ianai typos
are usually cleﬁely'related to each aﬁher, the
omission of an income Pfastor from the 1ist of cone
trol factors was not eaﬁsiéarﬁﬁ s@rioﬂs*

In- eliminating sarpiua cages in individual
matcbing, a constanb-ratlo methéd was used in prefere
ence to a ranﬂam methné* Greenwood discussed the
methoﬁs of aliminaﬁing surplus in favor of the

constant-ratic method in Expert
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When using this method, he rocommended that "Within
each category, the mmiber in the smeller subegroup
of cases, whether experimental or control, be divided
by the nugber in the larger, the ryesuliing ratio be
applied to the distribubion of the end-factor in
the larger gz*mip@ﬁi? For oxample, using the data of
this study, assume that within a caotegory there are
five control (nonetolevision group) and ten experie
mental (television group) cases and that emong the
latter, six listen to rodio "less™ or "much less®
and four listen to radic "mors™ or “about the same",
Pividing five by ten yields a ratio of one~half,
How half of the "less? or "much less™ cases and half
of the "more"” or "gbout the same® cageg must be dige
carded.

One may guestion the effects of losses through
matching upon the measures of results. Chapin salds

In general, we found that the cases

dropred, either by losses or from inability

to mateh on control factors, were dases

showing nore extrens measurenentSe..s Thus

the net effect of losses was To increase the

homogeneity of the residuoal groups (experiwe

pental and control} from which the results

ofthe experiment were inferred.l3

o s

12, Groemwod, Ope clkns pe 123.

13. Chapin, on. & i t“, s 113?»@ 1?3,}4.‘




The significance of poercentage differences
betwoen the television and non-television . groups
d by the Pollowing formmla.t
)tﬁi. .
 Bize of samz&le 1. {’;i‘fmtai rumber = 206
of people who have TV) |

ny  Bize of samvie 2. (Total numbor = 206
of people whe have radic but not TV)

Py Porcontage of individuals in sample 1 who have
a given trait. {(Percentage of individuals 4m
Somple 1 who like "Athlotic™ programs best)

was deterni

100 = 30,098

P»  Porcontoge of individuals. in Sample 2 who have
the trait., (Percentage of individuals who have
gaﬁ%%} but not TV, who like “Athletic?” programs

egth]

L}

Py  Absolute difforence between Py and Po
= 30,09 =« 26,74 = 3,358

P Proportion of individuels in combined samples
(ng # up) who like "Athletic™ programs best.

SN

i%, Davies, Veruon, Tapl g Simnificones of

Differenges Betwoen Porcen’ - uneorrala~
ted datal), Stations Circular No. 102. Pullman,
Washingtons The State Gollege of Washingtom,
Washington Ageicultural Bxperiment Stations,
Institute of Agricultural Sciences, and Departw
ment of Rural Sociology, September, 1950,




After the values for the above symbols have
been identified or computed, the following steps
were taken in using the table below éﬁmwﬁn@»aignﬁfiu
cande of differences betwoen pérdentages, The %table

wag ' ag fﬁllawazlg

pd 54 m;ﬁ Levels of

“« y o - gignificance
. ”’f‘“‘ - Sample sizes

Prﬁyﬁi“tima paf; 995 o» 1&63& g
in combined ;10 . F Y3 5.%
semples = .20 .80 ., 7.88 1@1. 8 « Percentege
hoving még u?ﬁ o 9.9' 11.8¢ @ifferences
trait "

o 15011088 12.,% (Pg)

1, Having found the proper segment in the table,
the next step 1s to makﬁ £aa of p. The balue of
p in this problem is 128;‘ The values of p in the
segmont are in the left-hand eolumm. 8Since a p
value of exactly .28 is not showm in the segmenﬁ,

salaet the p value pngxt glos

which 1s .30,

2. Having found the proper p valug to use, namely
@aaglxaa& along the row dn vhich .30 is found ta the
second column in the sogment and find the number

9;03‘ 6lancing up this colummn to the top of the pups,
note "SE® which indieates a level of significance,

15. Ibid., p. 22,

AT O
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-

If Pgy as yraﬁiénsly obtained, is egual to or
greater than 9.03, it ig statistieally significant
at the £ive percent level,

3, Next inquire vhether Py reaches the ohe per<
cent level of gignificance. Rending along the row
with a p value of ,30 to the third and last columm
in the segment, a value of 11,89 will be noted, If
Py 1s above thig amownt, the differsnce can be soid
to reach the oné parcent level of sighificance,

Tt will bz noted that the Pa iﬁ this problen
{3.35 porcent) was far less than the 9.03 porcent
which was required at the five percent level of
signifiecneco, Thus the conclusion must be drawn
that this difference of 3.35 percent gould be ﬂué
to chance fectors and not to reguley access to telee
vision or lack of it.



CHAPTER IV

COMPARATIVE PREFERENCES OF RADIO
AUD TELEVISION PROGRAMS

This chapter desls with the irst of the two
minor problems invelved in this study, that 1s, to
determine end show trends in the rolative prefer-
ences of the types of radio and television programs
by those who have regular access to both radio and
tolevision, 18

The comparison of the preferences of radis and
televigi~n programs was made, in this study, by the
use of the nonetelevision group as a,comﬁralwgreu§
which provided a basis for comparison.

The percentage preference freguency of the
major typos of radio and/or television programs by
206 individuals from cach group {control and expori-
mental) were arranged in the table on the following
page.

The types of radio prograng as rated by the
tolevision groun in TABLE IX were those programs to
wvhich the groun was still paying attention after

16a Sﬂ‘ﬁ!‘s‘&, D 1.

Y9807
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having regular access to televigion programg.

TABLE II

~ COMPARATIVE PREFERENCES OF RADIOy

PTLEVISION PROGRAMS
{(Parcentage in brackets)

24

(ob6s ¢

Programs W Raato® 4
AMHLOtLe veny 63 (30.09) & MY 3435 N
gﬁXiﬁg%(#,a;Qct 72 (:ég 3 . _§7 g 26, 8 1")5'
ﬁméy I EEEE Y] g . ?13 Lo n L @ 5
Drama or Ploy 1%-3 z f o2 N
Educational . 3 _ 61) 5,34 §
Clagsic Music é g’éﬁ.a 0.97) 30.59 8 1,5
Popular Music 31,06) 15 .30} 42,24 8 1,5
gegs texsBun gg (%g-zﬂ ?3‘ 55" l}% g&‘%‘ %345
GHLD seasweew - ‘ « Lattr N
Roligious yes ,36 Er?.gg ’::‘5 26 E) 9.27 875

| -“naa:m‘? Radio Py Test
Aﬁhle’bi# e 30 m ,56) 55 (26.74) 12,18 S 1,5
e R FEA U
. Drama eé*ﬁiéé 71 aé.zé 3.2 gé@lgg 32,53 S 1,5
Educational . 2‘? 1 % 16,% 8 1,5
Clagsic Music 6 g 2,.63} 105 sm?'? 18.9% & 1,9
Populer Muaic 142 22) 3.21 g g "4&»37 N
* gggz REPE BN Y 1 1“ glé 50% 2 i:‘ lg;g% gl g
Rieiois il ¥ane B {ag,?i’i) .98 812

as

owvn a TV

Data baﬁed on Qucaatmn ﬂa, 82
TV prograus you like best.®

b. Data based on Question No, 103

gets which radio programs do you

listen to nost often?®

"Hame the type of

"If you do not



25

¢e Data based on Question Wo, 91 "Hame the radio
prograng you still liston to affor owning a
TV gat,.”

s B denotes sipnificance of Py (Percentage Aif-
forence) ~nd ¥ denotes lack of sigmificonce.
Fumber (1% and’ 5)7 denotes percentage levels
of significance,

*nBozing® is o kind of "Athlotic” program. This is
a weaimess in the questionnaire used, -

~ % will be seon from the data in the table
above that the attroctiveness of popular musi¢ on
teiévﬁsi@ﬁj@i@ not éeé@ty be a5 great as~aéma other
programs. The qumulaimaﬁe-aceorﬁi@g to the data to
test the percentopge difference wasy
66666 ﬂi4$7296
ng = 206

Py o2 31,06
w7330

& 59

The d%gerveé.?&igé.zg was above the 9.55 pers
significancd, or the 13,95 percent required at the
one percent of sigﬂifiaanea;azxélnaﬁ be saild there-
fore that the difference reached both ome percent and

ERTERR

as See ﬁqléiu4
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five percent leovels of significance, From this it
may be conciuded that as far es popular music was
conaerned, regular accesg or absence of regulay
access to television programs was a factor in thisg
change in the proference percentages, Did this mean
that people preferred radio popular music o telew~
vision popular mmsic? It appears thet this was
roflcetod nore or less in the percontege difference
botweon two groups (television and non-telovision)
with regard to their preferences of radic populay
© music, Note the observed Py was 4.37 (73.30 - 68.93)
vhich was below the required value of 7.88 at the
five pereent'lavel.ﬂf significrnee, The 6ifféren¢é.
covld have occurred due to chance factors, In this
case, therefore, ‘regular actess to televigion programs
did not seem ta.affaat the prefersnce of popular musie
on radio,

In conclusion it seems likely that some of the
- non-televigion group may be drawn over to television
for popular music if and wh@n'it hag aceess to tele-
vision, but the majority may remain radio listeners
ag for as popular muzie is concerned. B

A similar ten&éncy-$$@ms to be seen in the case
of classie music on television. As far as the groups
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used in thie stﬁagjaré concerned, ond under present
conditions, 1t may be safely said that 1f and when
the nonwtelevision group has regular access to tole-
vision, it may listen to classio musgic more often on
radio than tolevisions To gome extent, however,
offects of television seem to he geen in this cese
as the followirng analysis of percontage differences
indicates,

The cbserved Pg between two groups regarding
their prefervence of radle clagsic music programg
was 18.9% (50,97 » 32.03). This was abovs the re-
quired 9,89 and 12,97, indicating that the difference
was significent at both one percent and £ive percent
levelss This may indicate the influence of telew
vision on preference of radio classic music.

The observed Pg regarding television and radio
classic music progroms was 30459 (50,97 « 20,38)
which wags far above the required values of 9,66 and
12.71, Thus the difference can be sa2id €0 have
reached both five and one parcent levels of signifi-
cance, It deems cerbain that radio was much nmore
preferred for this particuiar type of program.

In swmory, it can be conciuded that, while
radio clagoic music was preferred to tolevised
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clasnic musie, there was an indication that televised
clasgic music dréw much a%%eﬂ ion of the television
au&m@nma, The novelty mf watcﬁing opera singers and
orchestra performances might be a factor involved.
Discussing whother a radio program would gain
anyﬁhiﬁg vhen it was put on tolovision, Shayon
obsorved as fﬁllaws:
 Wntehing the(nmusie] performers anry
detyacts, The firat glimpse of the baclk
of Arturo Toscaninits naak is interesting ~-
the second 1s redundant, The same goes for
Lauritz Melchiorfs hair, Jascha Heif'etz's
G-string, and Helen “raubei’a Yawho-to-ho
. outline, They are superb artists, but our
- enjoyment of thelr artistery derives from
the beautiful sounds theoy produce, not from
the sight of therm producing the soinds,1?
Music is sgtatic visuallys "The auditory sense
doeg not require accompanying visual action in order
to be sotisfied wﬁthfﬁﬂgiéai'asnﬁ&saﬂig"Tﬁ@ visual
sense, however, does roguive action, and "theore is
no real action in telovised rusic, Just as there is

no aatian‘ﬁﬁ‘tha %aievising‘of‘a naw%<cﬁmmenﬁatar.”19

17;‘-R*.§, ﬁhaynn, "PY and Rodio%" Soturday Reviey
of T, ,t:rv, XEXIII (November y 19503, 28

18, ﬁ‘ Lavﬁne? "?alaviﬁicﬁa Trend or Variable?®
g America I (February, 1951), 88,
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It is still to be soen whother this was an influ-
eneing factor in the relatively greater popularity
of music programs on radio,

The date in TABLE II also indlceates a similar
trend in the comparative proferences of nowscasts
on %he tvo media. It appears that pecnle disled
more often than chonmnelad when they wanted nows, In
this case, the observed Pg was 65,54 percent, The
test showed that the difference wes significant at
both five nercent end one percent lovels, Presence
or absonce of regular aeéegs to television ean
therefore be said a factor,

Turning to the observod Pg (5.82) for radin
program preferences, it will be noted that the dif-
ference could have been due to chance factors, In
thiéfinstanﬁeﬁ therefors, regular accessto téléw
vision or lack of it did not seem to bo a factor.

In sumary "News" seems to bhe nreferred on
radic and the pull of television is not strong
enough to draw audience from radic in this particulay
vasgs It seens unlikely for the aan»ﬁeisvision group
therefore to be drawn over to tolevisod newscasts to
any great extent if and when it has repular access
to television progroms. An obseorvation by Siepmann
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made in this connection in Suryey may partly esccount
for this. He said:

..+ ass Badio newscasts probebly will cons
tinue popular. Their attraction is that of
immediasy and of consciseness (si1c)...s Little
ig gained by sight of (radio commentatorst)
through seeing some of them muoh nmay be losts
The peculiar megnetism of the unseen voice
may be expected to continue to exert s strong
hold over listeners.20

Shayon reloted his reaction to televised newsw
casts as'fa;;g@gg

, The wnit of nows ic the item of ine
formation and this gstrides along gquite briskly,
thank you, in radio. It may not travel any
slower in television, but the camera provides
0o real plus so far. These "llbrary"” or
"working desk” shots of the newscaster, pre-
tending not to read his copy out of the lower
gcorner of his left eye, are as phoney as they
are dulls and as for the maps and the filme
clips, they don't have anywhere near the impact.
they produce on the bige3ize motion picture
newsreel screeng, 21

The fact that one does not have to gee the news.
caster in order to learn what is going on in the world.
seems to be the most plausible reason why radio is
preferred fﬁx this type of program.

1t will be geen from TABLE II that the Pg's for
two more tynes of progroms on both media (26,12 and

20. C, A, &i&pmaﬁg,‘ﬁ?eleéisian~4ﬁapa$ ond Limie

tations,” Buryey, LXXXVI (January, 1950), 7.
21 Sh&mﬁg Mug DPe 2&-
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12,1%) roached five porcent and/or one percent
levels of significance. They weore "Boxing" ond
“Gam@dyﬁﬂ' Regulay aéa@sg ﬁqitelé;iﬁiéh seony %Q
ﬁa a factor in the greater popularity of these. twe
: ﬁmaa@ of progyams on television,

'The observed Pq for "Boxzing" on radic, howevor, .
showed the difference (3,39) was not significant,
They could have oeeurred due to chance factors, and,
thorefore, the influence of regular access to telow
vision did not seem to be a factor, It mey Bo cone
cluded that "Boxing" seemed to go well on television,
but the influence of ﬁalevi&ian.an radio "Boxing"
did not seem to have been working to any significont
extent,. -

1Kﬁhﬁla auditory swense does not reguire getion,
thatéiguai sense dogs roquire sction, "From thelr
very nature, sports events come out baéﬁ on %sie~
vision, When two gurs maul ench other for fifteen
. rounds there 1o actionj when two guys wrestls, no
motter how ridiculous they look, there is still

action ~ and every seat is s ringside seat for the

t@l@viaiﬁﬁ‘3&&&9&69&&&%“22

22, Lﬁ“ﬁi}«é, M&*? Pe 881* |
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The observed Pg for radio "Comedy® preference,;
on the contrary, reached the significance at both
five and one percent levels. This seems to mean that
regular access to television was a factor, Was this
besause of technical advantapges of telovised "Comedy”
or better quality of comedians on television?

Repular access to television did not seen to
affect the preferance of "Athletie” programs, Tho
Pg was 3,35 (30.09 - 26,74), which did not indicate
significance, Its eoffeet, "owever, wes indicated by
the comparison of two groups regarding theiyr prefer-
encos of radio vAthletic® programs., Note that the Pg
(12,18) was significant at both five and one percent
lovels. Was this due to the ability of television
to satigfy both visual and auditory seonses, or to the
fact that there is movement or action in athlstie
programs which must be seen to be really enjoyed?

As for "Religiocug" nrogroms, the obscrved Pg
(9.27) indicated that the difference reached the
five percent level of significance. Radio seemed
to be preferred, However, tho fact that more
religious programs are available on radioc might be
a factor involved,

Repulnr access to tolovision gseemed o factor
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in the P4 for radio "Religious™ progranms. (11,70)

It will be noted that significante wag reachod at
both five percont and one percent levels., This seems
to indicate the influence of regular acceoss to telew
‘wision on the preference of radio religious programs.

It mey be concluded that, granting that radio
has more religlous programs, radio religious programs
‘seemed to be preferred, but that the effect of tele-
vision on the preference of radlo religious programs
ware seen at the same time.

The remaining three types of programs, namely
”ﬁramg‘ar Pia?ﬁin "Educational " and "Quig? indiecated
that thaif“ﬁgta'an two modia were not significant,
Thers were garindiaatinﬁs that reguiar access to
television or lack of it was a factor. The existence
of day~time listeners, especially women, might be a
factor in the popularity of these three types of
programs on radio.

However, tho Pg's concerning these three types
of programs on radio indieated the effect of tele~ |
vision, All three types showed that their Pg's were
significant.

In conclusion, the effect of regular access to

television was not seen on the four types of programs,
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namely "Athletic," "Drama or Plays," "Eiuncabtional,"
and "Quiz." Their popularity seemed to remain une
modified whether they were put on radio and televigion,
It is Still to be seen whether this indieation was due
to intrinsic mepit of programs or some other factors
including those mentioned abavé,'{ﬁxis%encauof dayw~
time radio listeners, availability of radio nrograms.)

As for "Quig," Shayon analised that "they have
notion (not physical movement, though meny of them
do feature dancing bears and seltzer~water bottles)
but the movement from one question, from one test to
the next:,”ga Gmcarhing drama Shayon was of the
opinion that g | m

Drama, 1like news, tends to lose on tele-

vigiots The unit of drama on the radio, as

cn the stege, is the moving line. The unit

of £ilms is the shots The unit of television

has still to be discovered. It isn't. the line,

- for, as in films, there are long stretches

in television without & word, It isn't the

shot - for there are often equally long stretches

in which tho camera just holds on one or two

characters, "As everyone Imows, television drama

borrows the units of films, raéic, and stage

and scranbles them all together in a erazy-

quilt nattern, This is the real reason why

television drama is relatively unsatisfactory

%Q) daﬁe.;.-é‘-& '

The renking of radio and television programs in
order of preferences presented an interesting pleture.

s

231& SMYO!!., Q gg Qgtug Q‘ 384: 21%* Mi
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The order of prefersnce by the non-tele-
vigsion group wass 1. DHewsy 2s Popular musicy
3. Drams ar'playgg L, Classic musicy S.. Conedyy

T 6. Quizy s Edueational programs 8.  Religious
and Athleticy ond 9, Boxing.

Tho 11st for the tolovision group was the
same oxcept thoe educationsl programs ond the
roligious-athietic progroma exchonged thelr x'anking
positions,

CHART 2. COMPARATIVE RAUKING OF THE
PREFERRED TYPES OF RADIO PROGRAMS
?eleviaim . Fonetelevision
group group

Hows i 1 Rews
Popular music 2 2 Popular music
I}miﬁa or plays 3 3 Drams or plays
Classic musgie L L Clagzsie music
Conedy 5 5 Comedy ’
Quiz 6 6 Quiz
Religious 7 7 Bdueational
Athletic 8 ><8 'Religious and
Bducational 9 9 wwmﬁyﬁﬁi@
Boxing 10 10 “Boxing
- The order of proferences of television

.prograns, however, was somevhat different. As the
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following chart indicates, the newscasts which
renked f£irst on radio dropped to the last, while
drama or plays topped the list. Conmedy followed the
~drana or nlays. Boxing, Quiz, nopular mugic, and
the athletic progroms cane next in order of menw
tion. The educational pfngrama and e¢lassic music
and the religicus programs finished the list,

CHART 3. COMPARATIVE BATKING OF THE PREFERRED
TYPES OF FROGRAMS BY THE TELEVISION GROUP

Neows " 1 1 Drama or plays
Popular musia 2 2 Conedy

Drama or plays 3 3 Boxing
Classic music % L Quiz

Comedy g 5 Popular music
Quisz 6 6 Athlotic
Religious 7+ 7 Eduecational
Athletic 8 8 Classic music
Educational 9 9 Roligious
Boxing 10 .10 Hews

The above chart will clearly indicate which
tynos of programs appear bo go better or be prew
ferrod on television as well as vhich tynes secem
to lose or be less favored on tolevision by the

selected groups studied in this study.



CHAPTER V

SELECTIVITY OF PRQGQAE PREFBRS?&ES
THROUGH TIME

In this chapter the second minor problem
dinvolved in this study iz discussed, The question
1is vhether telovision vicwers are getting more
selactive in their choiece of programs as tine
passes, It is difficult to deternmine how much of
today's response to television ig éttrihﬁte& to
novelty and how much to intrinsic merit of program.

" An atteompt was made to £ind out whether the
groups gelected for this study showed any selective
tendency with rogard to their prefercnces of tele~
vision progrons.

An experimontal design was slso apnlied to

the approach to this problens ?he origingl telow
"vision groun of 7%? was reduced to 116 in each of
the three groups having regular access to television
for various length of time.

The first grovn had ome to six months of regu-
lar access to television programss the second
group hed rervlar accass twice as long as the first
grouvpy ond the third grovp three times as long as
the first group.
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CHART %, FLOW CHART OF PROCESS
OF CONTROL

Control samplos
N = 116

Oviginal group | |
- 1«6 monthe | .

N = 74
:i(m oeiotne o for
. \ airving on four
Television \\\§Z>/ control factors
group |
_ | 6.12 Controjsas
N7 nonths "“fgﬂ”iég
ol : ‘ g@
%\\\ 2: Sox
12 3k g; gﬁucaﬁign
) - aoupaion
$\<§¢§// L/ '
Over
1 year

The factors used as controlg weres 1, three
age categories (15-30, 3150, and 51 and over)s
2. .sax factorsg 3. Two educational categories
{grode~high sehool cnd college-and~above);® and Y,
Eight occupational categories (none, housewife,
é%ﬁﬁentg'maamai worker including both skilled and

e

as Bince the sclected grouns used in this study
were from the middle ¢lasg, the average eduw
cationnl level was high, hence the presecnce or
absence of college education vas conaidered an
appropriate dividing line,
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uniskilled worker, white collar worler ineluding
secretarial and c¢leyical worker, professional,
managerial, and eoxecutive). The chart ﬁn.ﬁhé‘prén
ceding page illustrates this process of control,

Nexzt, a frequency table was made to conpare
the total number of hours spent by cach of these
three groups watching television. The day-average
number of hours spont on tolevision by sach group
wore also compared.

TABLE III

TIME SPENT WATCHING TELEVISION AND
LERGTH OF REGULAR ACCESS TO TELEVISION

Longth of regular Total hour spont
T access | on television
to television {Per capita day average)

1 = 6 monthS sesessnsesses 286F (2.46)

6 w12 mONLAS seensassscsss 261 (2.51)

Over 1 year cosssnvessaes 284 (2.4%)

It will be seen from the dote in TABLE III

that the total amount of time apent watching tole-
vigion 4id not differ so much from one grovp te
another., Only slightly larper was the amount of
time spent by the Lirst group which had less than
gix nmonths of ropuler access to television programs.
When reduced to the day-averapge amount of time spent,
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%hgvmaégiﬁ of difference was too emall to be con-
sidéred sipnificant.
TABLE IV

FREQUENCY TABLE OF VARIOUS DAY-AVERAGE
HOURS SPENT ON TELEVISION

Averags | 1.6 months® [6-12 months
hour spent™ygal~="Mota) Fre~ . potall Fro-
per dey3  anencw | guemowl . | quenc

over 1

o
D

™

o
o
W

OO 0w %w ng 35?*“ }MQ
o
o
o

*ka <‘}4
OONGN IO B N O e

o

ot N, B B e
G\E QOMQO wm&)@m ,,'E’ O £ PO
£
n Y
QHNOW IO OO OOEO

N

T T .
a, Data ba#e& on Question WNo. 7% ‘“How many hours
& day on the average do you watch tolevision??
bs Date based on Question Wo. 6: ™Do you have a
TV set in home or ropular access to televigion?
{If "Yes!) How long?"
It was assumed that, as length of regular

access increased, the day-average amount of time



might settle around two %o thres hours and the
frequency of a five-or-gix-hours-a-day case might
decrease. For this purpose; another frequency
table was made to f£ind out whether thore vas any
difference between the three groups with vegard
to the day-average smount of time gpent,

The data in TABLE IV, however, did not soem
to indicate a trend to prove such a hypothesis.
There were fow extreme cases in which eight or
nine hours were spent daily in front of a telew
vislon get., The pattern of the frequency distri-
bution of those persons who watched television
programs for a couple of hours a day was rather
miform for all the three groups, or at least it
did not show any trend consistent snough to indiwe
cate the operation of selectivity through tinme,

Another sttempt was made to approach this
problem in terms off 1, the total frequéncy of
proferences of various progroms; end 2. the prefer
ences of sach individual type of programs

I was assumed that, with the increase of
nonths of regular access, the number of the types
of television programs people watched might become
smeller or the number of people who preferred a
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particalar typo of program might changs.

From TABLE V it ¥i1l be seen that the total
froquency of progran 5?@?&@@%&@8 failed to show
any significant margin of differcnce.

- TABLE ¥
LENGTH OF BEGULAR ACCESS T0 TELEVISION

ARD PROGRAM PREFERENCES
{Porcontage in brackets)

16 months

Athletic 28 (24,13) | 32 (27.58)
Boxing 38 (32.750 | 31 (26,72
Comedy - 58 (50.00)
Drama or plays | 60 (51.72
Educationel 15‘512‘933
Music, classic 25 55
Music, popular 38 ,33ﬁ75§
Nows 7 (06.03)
Ro13gs 8 i3
Ligrous ¥ LDy
Any Sther 4 (03 2}3

TTTWetal 819|387 | ﬁi& |

-

A1l these dota appear to indicete that the
novelty appeal of ﬁ@iavision prograns has not shown
o tendency to decrease, This seems siénifgganﬁ “
considering the fact that the groups ﬁeiéﬁtea,fer
this study were supposed to have above average
anount of education, |

This tentative conclusion on the selectivity
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of progran proferonce over incrsase of tine was
also reached by Bogardus® stu&yﬁg

It 45 interesting to note that, when attention
is turned-to the 5raferan¢é'fﬁeqaeﬁay<Q£_éaehftypa
- of program ﬁﬁp@@&%@ly,<éﬁﬁra aﬁé&éﬁft@ be a trend
of seleétiviﬁy‘wbrking in . the choice of programs,
“Thig appears to be more or less clearly seen in the
case of classic musie. The percentage went down
from 21.55 to 12¢§3, aﬁé further 0 9,47 as the
length of r@gaiar a&cegs Lo television ﬁn@ta&se&q

The saue significanee‘%est of percentage dif-
féwenga was appliea to this¢ To illustrate the
process:

A, Comparisen of 1~6 months group with
612 months group,

ny = 116
n, & 116
Pg 12,93
Pg = B.62

25,



B, Comparison of 1«6 months group with
oversl year group.

ny = 2&16

g #17

By referring the values obtained as above to
the following table, it was determined that the Pg
8.62 was not significant (as 1% was below the 11,22),
?mt the Py 12,08 wag significent at the five percent
lovel of significance {as it was above the 11.,22),

A w&rﬁﬂz 0 # G, h ,}‘u;@ .__3 igance
P ) . 3?} ﬁ "’ *.

7

significance
« Sample sizes

.2 ﬁﬁ ig wzwels of

Prapar‘hicms 405 495 4s 6.13. 8,06

in combihed 10 ., % P 8‘ 3—3.1»‘{}9

samples . 20 .80 .. 11,,% 14,79 =~ Porcentage
having = . ,Eg 70«0 124 g 16,95 - differences .
trait & géﬁ we z 1853.2 {?ﬁ}

26, 33&%&@3* Qs SlE Lit.y Ps 3.3.
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It may safely be soid therefore that in this parti-
cular instance, television seems to lose its charm,
Most people seem to logk at the performance by a
great orchestra under the baton of a famous conduator,
for examnle, but they betome tired of doing so after
a period of time, t

As for the athletie programs, their seasonal
nature must be taken into daﬁéi&éraﬁiﬁn in énaiiziag
the gexeénﬁpge aifferencﬂs,amaﬁg throo gra#ps having
regular aceess to telovision for different length
of time. The gradual rise af‘ﬁhe péreeﬁﬁage from
24,13 up to 25.24% might be partly due to this factor.
The test pfbsigaifiéaneefaf!?afa between three groups,
however, faiie& to reach the five percent lovel of
significance, It will be seen from the computation
made ag followss

By » 116 ny » 116

ny = 116 np & 116

Py = 24,13 (1-6 months) Py = 24,13 (1-6 months)

Ps = 27.58 (6-12 months) Py = 35.3% (Over 1 yoar)

Pa = 6.55 Pg £ 11.21

- {Reguired wvalue = 12.8%)



A rather steady increcse in the percentoge
wad also seen in drame and plays and educational
programs, The test of their Py's, however, failed
to reach the five perdent level of significance,
Increasing efforts on the part of educators ﬁa G
cure more time foy eﬂasaﬁional pUrposes seem ﬁn‘ba
a fﬂgtar 19v01@e& in the latter case.

Ag a whole there seems to be fow really
significent indications of the selectivity through
the length of raegular actess to television,

'Iﬁ‘might be p&ﬁéihlé that the first group
(wﬁth;fégalar~ac¢eas loss than gi@wmaﬁ%hsﬁ have
had opportunities, though not regular, to wateh
television pragramg for a cansi&erably-lnng period
before having regular aceoss to them, and conge-
quently it hod aeguired its pattern of praféraﬁeé'
ghan it camé to have repular access. Improvement
in the programming snd telecasting technigques may
be another factor of enduring novelty and charm of

telovision progranms,



CHAPTER VI
SUMMARY AND COTICLUSIONS .
( Summpary

1. Begular access to television appeared to
‘be a factor in the relative preferences of almost
all typés of radic and television pfograms.

2. Bome types of programs seomed to draw
pore sudience gttention when put on telovision.
"Boxifigh énd "Comedy" were such types of prograns,
Where radio progrems were still glven attention
after the telovision ownership or regular access
to television prograns, telovision "Comedy" seemed
to draw more attention than i%s radlo counterpart..
Television "Boxing," under the same circumstances,
however, did not seem to affect its radic counter-
part adversely.

3s+ Other types of programs seemed to lose
audience attention when put on television. They
wﬁra "Popular Music® and "News." Régular access
to television did ng%>aeem to affect adversely
the prefercnce of these two types of programs on
radio where radio programs were still g&v@n et~
tention after the telovision ovnership or repular



aseeess to television programs. Under the sane
gireumstances, howover, the remaining types of
prograng were lesg proforred on rodio.

Y, "Classiec Music' and "ReXhgious” programs
seened to enjoy loss audienge attention on folow
“i‘,n ,“but'tha data indicated that regular access
did affect preference of these two types of progroms

in fovor of televigion whore vadio programs were
still piven attention after the teleovision owner-
ship or regular access to television,

5. The degree of preference or popularity of
“ﬁthletieg” fDrama or Plays,* "Educational,"” and
fQuiz® scemed to remain nearly the same on both
media., The dats in fhis>stady, how@var;;éppeareé"
to indicate that regular access affected edversely
the audience response to these fbﬁr typos of programs
on radio vhere aﬁ%entidn Was'gtiii given to radio
programgs after the television ownership or regular
aecess to telovision programs.

6, The amount of tinme spont watching tele-
vigion remeined somewhat uniform over the increase
in menths of regular access.

7+ The combined preferonce frequency pors

contages of various types of prograns algo remained



rather uniform over the inerease in length of
regular access,

8* Ehweﬁarg one type of program showed
changes in its preference frequency percentage
a8 the amount of vogular aecess increased. It was
"Classic Music.® Thig ﬁyga of gragram seemed to
lose its hold on sudience as months of regular
access inoreased,

9. The above findings wore based on data
obtained by the use of gelected groups in Omaha,
Nebraska during the period between May and June,
1952, Consequently they presented only an ar~
resting sample of audience reactions to radio and

television progrags;n)

lﬁ,’wﬁérs i3 a need to repeat a sipilar study
. to ascertain changes in reactions toward telovision
and ®adio progranms, "

" . 2. It is still to be seen vhether today's

reaction to varioug types of tezev&aianlprngréma
ig atﬁriﬁuﬁe& to their novelty or Intrinsic nexrit
of programs.

3, At present, the technical limitations of
television seemed to be fzetors in the rélatively
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smaller atiractivenecss of certain types of teoles
vigion programs,. |
by The ability of television to satisfy both
eves and ears at once, which is sssentiel for the
enjoyment of cortain types of programs, might
partly aaaaﬁﬂ% for the groater populayity of some
types of programs on television than on raéie,

5« The progsence of day~time radio listeners,
mogtly womon, might be a factor in the relatively
strong pull of certain tyres of radio programs,
especially "Educational®™ progrems and "Drama or
plays.® As for the relative popularity of "Religious"
prograns, the fact that more religilous programs are
available on radio must be tolken into consideration.

6. Selectivity in the choice of television
programs through time did not scem to be in
operation in terme of time spent.

7, Howsver, sclectivity through, time @id seem
to be working on tihe préference of at lgésé one N
type of program when individual progromg were takem
separntely. 1t appearaé o awv‘ehaﬂgéﬁ?iﬁ"itg
populariﬁy'partly to the technical limitations of
television. |

8. It i3 still to be seen whether it was malnly



due to the seasonal nature §£f‘ progrons, improvos
ment of televising techniques, or some other une
known factors that few indiealions of selectivity
thraugh time wore shown.

"9, As a whala; aecar&ing to our sﬁaﬁy, novel-

~~~~~~~~

pagsed,
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APPENDIX



QUESTIONHAIRE
Your ecoparation in answering the following
guestions will be greatly aprreciated.
S - i 0.
To fAges 1530 s 3150 __ s 51 and over ...«
2. Soxr Male,. .., Female .«

R

3. Please check:  Bducation: grade school____,
| high schaoi et 3. 1 or 2 years college, .,

-3 or & years college . o graduate__ .

%, Occupations none_ ., stodent .,

nousewife_.____, unskilled worker

skilled worker_ ., clerical or secretaria}_m,f
nenegerial_____, executive_ .,
professional_____.
5. Yearly incomet
under $2,000__..s $2,000.4,000___ .+
#:,000-6,000_____, over $6,000. . _.

6. Do you have a TV .s-at in hone or regnlar access
to television?® :

Yozt How long? 16 months_____ .,

6*12 months, e
" Hore then 1 'Wﬁi‘w*

HO,



7e

9.

10,

ii.

.Religious,

- Religious,

How many hours a day on the average do you
wateh telovision? e OV )

Rame the type of T’?‘ ymgmms ytm 1*3{9 bests
Atﬁ:tatiﬁ ey COMERY_ s Quiz

?m:;ular music . ﬁ?.as~ cie music .

ﬁmma or plays " Eﬁﬁaaﬁim&&m,@

Any other .

Hame the radio pmgy mS you tilll i:isten to
aﬁe:? owaing a TV sets

" Classic. music

4

Popular -msﬁic

' * E&aeational

ISCRS—.

Prania or p;!.ays

,&sus

Any other

If vou do mi: m a TV sets which radio
programs do you listen to nost often?

Athietic .y Comedy .. .y Q!}ia,m,

Classic ﬁasiam*

ol

Populay masiem,
Drama or plays 3 Eﬁua&tiamalm,
Boligious,_ . .y News__ .+ Beﬁng.m,
Any othor . .. N |
Since you had mgular use of a TV set did

yau liaten to. r&ﬁim

nore, . a‘i:mut the same ¥
loss s muah less

% oo m"
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